
CASE STUDY: PROOF OF CONCEPT,  N E W  MOZILLA FIREFOX SHOPPING CHANNEL

Brief:
Mozilla Firefox set out to create a new shopping
experience that celebrated small, independent retailers and made
online discovery more joyful—offering an alternative to
algorithm-heavy, big-box browsing.

Execution:
I was brought in to lead the brand and content development from
the ground up. I developed the channel’s name—HayStack—
and tagline: “We think outside the (big) box stores to bring you
the best of the rest of the web.” The name Haystack was
derived from the proverbial (shopping) needles in a (Cyber)
Haystack of stores that would be curated by Mozilla.

I shaped the brand voice, user experience, and editorial
framework across key lifestyle categories: Home, Wellness,
Food & Beverage, and Off-the- Beaten-Track Travel.
Through mult iple content iterations, I helped define how
storytelling and curation could drive connection, clarity,
and discovery—while also scaling seamlessly across a fast-growing,
multi-channel ecosystem.

Result:
The result was a ful ly realized proof of concept for a branded
shopping channel—designed to spotlight mission-driven, hard-
to-f ind retailers while turning everyday browsing into a more
meaningful, human, and entertaining experience.
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