CASE STUDY: PROOF OF CONCEPT, NEW MOZILLA FIREFOX SHOPPING CHANNEL

Brief:

Mozilla Firefox set out to <create a new shopping
experience that celebrated small, independent retailers and made
online  discovery more joyful—offering an alternative to
algorithm-heavy, big-box browsing.

Execution:
| was brought in to lead the brand and content development from
the ground up. | developed the channel's name—HayStack—

and tagline: “We think outside the (big) box stores to bring you
the best of the rest of the web.” The name Haystack was
derived from the proverbial (shopping) needles in a (Cyber)
Haystack of stores that would be curated by Mozilla.

| shaped the brand voice, user experience, and editorial
framework across key lifestyle categories: Home, Wellness,
Food & Beverage, and Off-the- Beaten-Track Travel.
Through multiple content iterations, | helped define how
storytelling and curation could drive connection, clarity,
and discovery—while also scaling seamlessly across a fast-growing,
multi-channel ecosystem.

Result:

The result was a fully realized proof of concept for a branded
shopping channel—designed to spotlight mission-driven, hard-
to-find retailers while turning everyday browsing into a more
meaningful, human, and entertaining experience.
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BON APPE(TEA)! Q

Haystack

OUR INSPIRATION

‘We want to spotlight retailers with a great story, a unique reason for being, and ones who
embrace the ideals that our community stands for, like, sustainability, artisanal
craftsmanship, individuality, and inclusivity for all.

Our mission is to create a more joyful internet and give our users the opportunity to shop
for items they didn’t even know they wanted, needed...or existed —the (shopping)

needles in a (cyber) haystack.

Bon Appe(tea)!
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Classy Hippie Tea Co.

Art Of Tea

In 1996 Steve Schwartz journeyed to the Ayurvedic Institute in
The elixir he

study preventative me

wster blender now
travels the world to discover rare organic teas on his mission 1o

enrich the lives of those who pause long enough 1o take a sip.
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The Tea Spot

Cancer survivor Maria Uspenski accredits the
powerful therapeutic benefits of tea as a key.
ingredient in her recovery. Now she’s on a mission
to use it as a force for good, empowering people to
live an inspired and healthy life. We say take a leaf
out of her book...or cup.

HAYSTACK - HOME
SHOP THE SNUGGLE: A COZY GUIDE TO HYGGE FINDS

If you haven't heard of Hypge, (ska "hoo-ga,”) you don’l knaw what you're missing.
This Scandinavian way of living is all about the feeling you get from cozy comfortars, blazing fires, sipping
something delicious.._homey, snuggly layers of wellbeing are whers it's at.

Take a pause and settle in, these retailers put the aoh in coooozy!




